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power productivity, indiscipline, restrictive practices, lack of m\
training ctc. Banks need mmuumnﬂmlﬁﬂﬂmm'%%
manner, This requires reorienting HRD strategies mpubhcmhmhonn
and banks need to emphasize rightsize, rightskills and right atitude.

5)  POLITICAL INTERFERENCE: Over the year the most serious damage to the
system has been done by the political and administrative imﬂfuumindlemditm
making, Some politcal leadersfor their political easons have used writc-offsystem Iy,

be checked.
Opportunities include
1)  Agrowingeconomy
2)  Bankingderegulation
3)  Increasedclient borrowing

4)  Anincrease inthe number of banks
5)  Anincreaseinthemoneysupply

6) Low govermnment-set credit rates
Conclusion

The paper concludes that the Commercial banks have a significant role to play in the economic deve
lopment of the country. This is done by developing the priority sectors of the economy, which are indispenssh
le for the deve lopme nt of the gross dome stic product of the ¢ ountry by means of provision of finance to sxb
sectors. Although various reforms have produced favorable effects on commercial banks in India and becast
of this transformation is taking place almost in all categories of the banks. It has also realized that the profitsbiléy
of the public sector banks appears 1o have started improving but despite this, the foreign and private e
banks take a big share of cake. Our public sector banks are still lagging behind regarding the various finsncl
parameters in comparison with other banks. Itis also true that presently, they are facing many internal 858
external challenges, which arc hindering their performance. Hence, there is a need to consider the sbove i
challenges for another reform to improve the performance of the banks particularly of public sector banks®
meet the requirement of new and open competitive environment.
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Ethics and Corporate Social Responsibility

Shahida Shakeel Shaikh
noe Professor, College Name: M. B. Harris College of Artsand A. E. Kalsekar College of
ce and Management, Nallasopara West, Nawayat Nagar, Tal - Vasai, Dist - Palghar (M.S.)

ere is growing research in all arcas of ethics and CSR that govern the activities of a firm and the
ems that underlic their business activities. In our paper we have explored the concepts of Business
g Corporate Social Responsibility with a perspective that meaningfully CSR should be seen in the
an overall paradigm of Business Ethics. We have studied CSR through the framework of the
er theory of the firm and posit that CSR as practiced today is a subset of Business Ethics with other
pons of an overall ethics framework still uncovered.
Bausiness Ethics covers the areas of moral principles and decision making, governance issucs and
conduct for a business
Key Words: Ethics, CRS, Unethical Behaviour
pduction
The success of modem business is apparent, but recently there is much Concemn in the business-and-
gty literature and in the general press on whether Business fulfils its soclal role responsibly. Business
s, and corporate social Responsibility have been developed in recent decades as responses to a growing
of corporate wrongdoing. This paper attempts to explain why the three movements seem yet to have
merated little in the form of widely accepted prescriptions for improvement of business behavior to the
action of the “constituents” of business, i.e. the major stakeholders. Without denying the usefulness of
the two movements, the paper suggests that there are weaknesses in all two, especially concemning the
they conceive modern business operation. To this end business pluralism, responsive codes of practice
amination of the assumptions (conditions) of business operation could be helpful.

1

The purposes of the present paper are:
1) Tomvwﬂ:scmummmmﬂthghlufﬂwhmmdmmesﬂm andin the light of
the problems they seek to address;

2) To identify their similarities and differences;
3) Topwdeammmwmhthnedondtmhmofbmmmmmlduoloy
fmnmeumdnmanofa mmplm]mcconcepumofﬂ\emtenlhmm
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Business contributed to social problems;
Publicimage;
Business has useful resources;
Prevention is better than wring;

mmpuwuﬂdbcumnpimdﬂtoﬂwndcofﬂnmﬂtmwmﬂw

to point out are.
a)  Need for profit maximization;
b)  Divided purposes and contused expectations;
<) Cost of social involvement;
d)  Weakened interational balance of payments;
) Business hasenough power;
D Lack of social skills; g) Lack of accountability;
b Corporate inability to make moral choices;
Conclusion
To conclude, the purport, explores the exact ends. In this world, the economic, social and environmental
ion is seen today in different segments in the global world. One of the main causes is the impairment of
values both morally and socially, which basically the paper shows that ethics cannot be amatter of choice
exercised by a company as per its convenience, nor can ethics be something that has to be preached by to
and to be followed by the officers and staff of the company .So also, ethical conduct cannot be
of display to be shown to the world at large that the company is meetingits social obligation.
References
1) CR Magazine Corporate Citizenship lists methodology. Retrieved from http://
. wwwthecro.convcontent/cr-magazine-corporate<citizenship-listsmethodology
2) Dimitriades, Z.S. (2007). Business Ethics and Corporate Social Responsibility in the e-
Economy: A Commentary. Electronic Jounal of Business Ethics and Organisation Studies.
Vol. 12, No. 2 ISSN 1239-2685 .
3) Cadbury, Sir A. (1992), “Report of the Committee on Financial Aspects of Corporate
Governance”. Gee & Co. Ltd., London.
4)  Cyert,R-M.andJ. G March (1970 reprinted), “A Behavioral Theory of the Firm"”, Englewood
5)  Anand, Vaani.(2002). Building Blocks of Corporate reputation- Social Responsibili
Cmmkcpmon Review, vol.5, No.1 (Spnng),pp 71-74.
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Shurparka Education & Medical Trust's, Moinuddin 5. Harris College of Arts &
A.E. Kalsekar College of Commerce and Management, Nalasopara (W).

The concept of Corporate Social Responsibility (CSR) has gained increased significance in rec<t
| ars. The growing focus on CSR has changed the attitude of businesses all over the world and India is not
acxception. The concept of CSR is not new to India, historically speaking social responsibility of companies
' “Wu.quliishdphmunrmninInﬁ&hmmmnmo{um%ﬁcmmmﬂol'CSR- In
ssoldest forms CSR in India included the concept of Corporate Philanthropy & the Gandhian Trusteeship
mﬂmﬂuﬁhuﬂizﬁmumnhﬂhnmymummuuw.wmmmmw
mwm.mﬂﬁﬂnhﬂhwwnwbymwundmﬂmmﬁ#fwlﬂw
ochoding financial stake holder, cmployees and the community. This article discusses the concept of CSR a3
aderstood by Indian businesses in the past and the changing interpretations of the concep! in the age of
otaizaions of expanding markets. The artcles discusses the cflorts lowards community and social
ievelopment made by both state —owned enterprises and private sector businesses. The article concludes
hlhﬁmtofCSRh'lmdinishcightmdlndh'smmﬁznﬁmthatitnmdsCSRtouhim long term
gxssimahility in the world economy.
Introduction of Corporate Social Responsibility
Indian Corporations, like those in other countries, have had as long tradition of being engaged |
sl activities that have gone beyond meeting a Corporations immediate fi
| sxuptbythe government of India to put the CSR issue on the table wasi
rspoasibility voluntary Guidelines in 2009 by the Ministry of Corpors
% mportance of CSR was discussed in the context of corporate gow
ofthe task force on corporate excellence by the Ministry of Corporal
*pon made & business case for CSR as well as highlighted the social :

% e core elements of a CSR policy was speltout that included care f
"=pect for workers rights and welfare , respect for human rights, cspe
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conclusion and wage system for employces.
Corporate Social R“Pﬁm’b{

[ vernments.
M‘anmuwh'w"h%“ma. business corporations. jven
pack. thus wealth is mean o, k““ﬁh&mﬁmﬂ‘iwh
ke the public; the basic motjve hehind all types o Pusine=* 1= 2
et the fundamental objectives of all business is only 1© b<P
n hitp:/ Ay ;

2  Koter m?bmwm~m"-”""‘r good for
Your Co P and Lee. Nancy: Corporate Social Responsibility: Doing the most

A "Pany and your cause, John Wiley and Sons, 2005.
* VISR Berad. Corporate Social Responsibiliy  Issues and Challenges in India
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A Study of Cost System in
ai - Virar

Manufacturing Unit in Vas
Industrial Region

Shaikh Irshad Wajidali
A. E. Kalsckar College of Commeree &

Abstract

© outprofitor losses of an accounting year 83
mhlnﬂm\aﬁtmnﬂ.{?mamﬂinc
mmhvmwmmwmﬁdummucwmmrmuﬁnsmmu
also for cost control and cost reduction.
Cumdisnfmﬁwhmhﬁmmﬂrmgﬁgidﬂofwﬁch will affect the
carnings at any point in time. In controlling costs, wastage is climinated during the course of production and
mhﬁthm:ﬂhﬂ-ﬂcﬁmhdmmﬁﬁﬁnApndmufmﬂmﬂd&ﬁuﬂﬁ
Woruuhmhthcmﬁsaﬁmnmtkmm mmﬂnlmhwaw

cost and the profit willtake care of iself. Theimplication s that cost hou
u-ﬁuﬁﬁnmdmh:ﬁmﬂntmyuw:simwluuu&:gme qualit
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e Dhbi @00 ng Theory and Practice”, Prenice Hail of
Fndia I Lok New D, Twelve Bdition, pp23 - 352
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Caslewtra Publicarion, pp 21 36
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personal issues. Empowcring women will lead them 1o live fife ha

objective in every field. P
OBIECTIVE

I. To study the conceptual framework of paper,

2. Importance of empowering women's in India. g

3. Needs to develop women's Empowerment in India.

4. W_mmnum-dukma. {

RESEARCH METHODOLOGY :

The paper is based on the sccondary sources of data i.c. webs

@ IMPORTANCE OF EMPOWERING WOMEN'S IN INDIA

Empowering women's will help to grow in better pro

respect and understanding a women's value and needs. Wome

Empowering women will not only grow them and build confident

not have 10 be dependent on other for their needs. Women's like

with dignity. Education is the most important and indispensable

Empowering women in the field of cducation will bless them wi

In traditional families women's were confined to four wal

women they can come oul 1o participate in different sector of

¢ TRUE C

Pri
£ paraka Educationa! & Medical Trust's
14, B, Harrls College of Arts &
A E. . _ckarCollege of =11

i - . -
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M - s
Though the credit cand industry &5 sall at & nasoent stae i owliaa, Iy thee Last fow yrars, it has secn
 comnpountod anmat! growth rate

tremendous grouth The crvdit cand rnsactions Juve seen o doulle o

in dast five yrars. Nov ond phic there bty boen o huge increase In e sntwer el Be crevtit cards fssord
Thocgeh the svor is dendfing anxd profitable, the new technology and ot dlymamies lune B ¢ fuarigging fhe
pavment indindny as & whale The gerowing middle class in e countey offtes i Dagpe psteritlin s COMnpIInmicy.
The pew and insnmvae fechinologies are nol only el the consanee bedivionr, they are anlser prasingt i
challene f the crdit cand sevtor. There are some of e techmology tromds in the pry thant will

have e ot on the crndit cand sector,
Key words: Mobale Wailees, Crodit Cand. By Diatar vl Tnsternwert
Introduction:

The term “credit cand” usually/gencrally refers o a plastic cand assigned

et limsit, that can be used to purchase goods and services on credit or o

allow candholders to pay for purchases made over a penioid of liml.'.:

cyele to the net. Creddit cand purchases normally hecome payable afte

interest or finance charpe is imposed. Interest is charged on the unp

Cardholders may pay the entire amount duc and save on the infere

Alernatively, they have the option of paying any amount, as long as

due, and carrving forward the balance. Crodit card schemes are opel :

Most of the card issuing banks in India offers generl purpose eredit cords

bhanks as Platinum, Gold or Classic to diffcrentiale the servi ]

cligibility criteria. Banks may also issue corporatc credit cards to the cinj

Fair Practices Code

Each bank must have a well documented policy and a Fair Practices C

Commitment 10 Customers”(Code) as also the Guidance Note ann

Standards of India(BCSBI) in July 2006 and December 2006 resy cetive

Redressal of Grievances '

« Bank /NBFC should consiitute in house Grievance Redrossal mac
card subscribers are redressed promptly without involving
days is given to the customers for prefermng their compliints

« Bank/NBFC is required to dispose off the complaint within a peri
The complainant can approach Ombudsman for redressal of b
satisfactory response within the timcframe. Bank/NBFC we
compensation for the any consequences.

* The name, designation, address and contact number of
Redressal Officer of the bank/NBFC may be displayed on the

peayment fraclies

Eduindex Impact Factor 5.18  UGC Approve

International Education
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73]  Challenges Faced by New StartUPS
Shaikh Irshad Wajidali l
A. E. Kalsekar College of Commerce & Management. Punc.
r-ups in particular — are no exceptionyg

Chﬂcngﬁ are present every\where and businesses —5ia

{hese challenges we face today, Starting 8 business can be consuming yet wildly fulfilling. It can be quit

’ complicated. and may challenges comes ! in your ways. that you had not imagined. Knowing and anticipating
the roadblocks, you may encounter in your start-up journey, """‘"w

and possibly avoid common pitfalls. oo

Asuceessful start-up not only needsan idea and pas

with, this there isa need of undn:rstnndmgohmtkﬂ.gtﬂ

handle diffcrent situations appropriately. One cannol start a busir

10 know how wrmkcutmrsmssmnnlcuboutymmdelmll oduct. Y

that come along the way
While there are many mmﬂccs:hﬂuSMupornF

are centain tough challenges that he o she has to overcome. A good
Mistakes That A Startup Should Avoid” along with unde
have orare facing can help many of you plan your startup joume

While discussinga thread with fellow entreprencurs an c amazir
out: “One of my colleagues once told me that starting a o |
executionis actually more like 80% - as any idea, no mattcr hov
is the necessary starting stone and if your idea lscmcpllm'nl .

Problems faced by Startup Businesses are Comp __.- e
Planning and many morc. Problem can be solved by cfficie
guidance of his expert team member

Key words :- Enterpreneur, Startup, En

I) Introduction

Everyone has the dream of starting up their oWt

mﬂﬂﬂmmnmamdmmunm
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theiridea mldviﬁunw paluﬁnlhm
3) An entreprencur Lo make sure thit lh-‘iﬂlmnmlhuﬁnuumﬂwmmu

4) Tbfwduumeﬁmnlmwﬂnllmnmpﬂlygmmmmwmm““ 1
other amenities at a good place. 35

5)  Inorderto overcome negative mindset an uﬂmmrduuld mpnwhhudrhym‘
inspirational articles, suceessful storics, preat books, movies cle. -
6)  Inorderto overcome lack of support an entrepi o :-j

people in Social Media that support and promote cach
mwcluslon 1
anentrepreneur is one who plays significant role in the cconom
an enregrer can be regarded as a person who has the initiative, .
an enterpriz0f his 0wn and who always looks for high achieveme T
new entreprencurs include Developing the Vision and Business Idea, F
2 Business Team, Finding the Right Business Location. Finding Good E

ing with competition, Unforescen Business Challenges and Expens
Trends, lack of support, negative mindset, lack ol marketi
50 it is necessary to overcome these challenges in order to condut
X) Refrences A
1) Graham, Paul (September 2012). Startup |' I
2)  AswathDamodaran, Valuing Young, Start-upandC
Valuation Challenges, SSRN Electronic Journal 06/
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Aninverted Red Trinngle is the symbol for family planning health and contraception
the Red Cross is a symbol for medical services. It in especial ly prevalent in many ¢

Fmily planning is the most important aspect 10 every married couple, the
rmm»mmmnnvamr
Hﬂrihﬂiﬂwﬂ-ﬂhmwawh.
with one and other, love, affection and feelings, family brings many sour and |
earer with unbounded ove and understanding,its family who developed a gape ,..;':"..
support o make  person ol comfortable and make anindividual ecl what fesly
_lhﬁwﬂhMHmWwﬁmndﬂ aho
hwuwm‘mmﬁmmuw :
uiﬁ#hmmummuwnm g |
Mu-ruwhbmmmwitb ......
f‘-ﬂrpl_'!lisﬂrp:lineo!‘mnollh:glhenmhﬂn[cﬁlﬂ-
_—Hﬁﬁ.wﬂmnfﬁmﬁhpmm
“hﬁllhmdhdhnﬂmumﬁmsofm': -
_mﬂdnﬁmhmmd&:nﬂﬂﬁmﬂrm !
-ﬁ-ﬂmammwmmnmmnm
ﬂu-ﬂ-ummmmmwwm Aor
r-iyp-iqu-hplmdmnuuwm-m it's difficult
surviveifthe decisions are notfull ficld. And things donot go properdy......{8 2 good
lprmhduhmmhmmhhm ning
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h-“nmhﬂﬂmnhmbﬁmdﬁﬂl.ﬂ
access 101CT. It is estimated that two third of world's population is still offline so there is a need
affordable access 1o intemet for all, For developing countries, it has become a priority
poverty by promoting access 1o ICT. At the same time, tremendous growth in use of ICT
faster change of technology and froquent innovations in ICT sector, had left the world
desenoration in enviroamental conditions and human health as the- waste of electrornic
which contains hazardous components, is sill handied in an environmentally unfties -
developing nations 11 1s huge challenge for the nations 1o handic c-waste in responsible ' :
the cavironment. In this paper an approach is made towards assessing the present
management globally as well as in India, considering the present regulations and guic
‘msjor part of recycling of ¢-waste is being handled by informal sector that have little/no kg
consequences of exposure 1o hazardous substances. To address the issue of e-waste
“m&mm&xwmmﬁmﬂwmh :
MMHMMMMorEEE}mM -
m-amumumaumqm- P
whwmh““"“mhmdh- :
hﬂmhdﬁﬁmbhmmm . =
Ssnagement sysim, itis also crucial to consider the Organizational

economic aspects, if the system
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GDP Unemployment, Inflation, and

Government Budget Balances in
First Decade of 21" Century
[ Anupam Moghe

Astt. Professor, A IF Knlsekar College of Management, Mumbai

Abstract
MdehmwMWMled _
hmwmwmumqﬂwmuhﬂlﬂmmmwm“
natonal debes i
~ Introduction
lhmmhhmudmhmulsmnbnmﬂ-
wmummmwuumﬂ-
*F-f#mkuuuumnuwormﬁwthl
“mmmmhwvﬂmdﬂm&mmw
h!hﬂinlmdﬁemdmmwhimurh
n_;lnﬂnmmmmnmmuMwmmmdeDPPﬂm
) m#dmﬁmwmﬂnﬁiﬁpﬁmehu?mmm“h f

Geoss Domestic Product around the World Macroeconomics is the study of the interre
economic variables. The most important of these, without question, is a country's gre

consumption of goods and services is one way to measure an individual’s econe
is casy 10 calculate the GDP per capita (i.e., per person) to indicate the average well-being of it
courtry e
Table 1.1 *GDP and GDP per Capita (PPP in Billions of Dollars), 2009" p
Jm”du-hhhmﬁmhmnbmdm rchasing pot
ﬂhmmmuﬂhmﬁﬂmdhuA

10NeCL ‘, \




L -“-mu’l«l-m"f
'NIUS - m-m"

st that in a fow years it may quickly #
_ subtract any debt issued by the govemmentand
in the United States for the past decade o morc.

m:h-nitpqsominhm:ﬁum
<o the mext firw decades as the baby boom generation FEtIES, |
uummmwhwmhudwmmwm [reasury Do
: uwmmﬁmlmﬁmwﬂrﬁﬂnm

. Those loans currently sum to about 30 percent of GDP

svious year.) Most :
: Cﬁ-ndnml'n'adewn&idymodutmmlyls.ﬁpuwnImdﬁ.Spﬂ G, P
i _,_._ ¥ 5

an'lmthnld:ﬂhmmuﬂinal?lpawltoﬂ}mﬁ e,
dmsic JAale
he hwmbum@?hﬂnﬁmuddhﬂ x
ces or Bibliography ar
Source: Economist, Weekly Indicators, December 17, 2005 Ao e_' :
Source: International Monetary Fund, De Facto CladsHitat l
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Brain Drain: Socio-Economic
Impact on Indian Society
Mrs. Geeta Pal
psst Prof.A. E- Kalsekar College of Commerce and Management Nallasopars (E). ]

Abtrael | sond Advancod Lesers ditionasy Brain Drain s “the movement of ightysitled
u'mmﬂnymm in better conditions and earn more money”. Brain-

eople
qualified as“human capital flight” because it resembles the case of capital flight,in which mass
Mqﬂhhﬂ\dﬁ&ﬂmﬂhﬂlwﬁhnn:ﬂnhh

“umnuﬂﬁmhﬁnhmmmnﬁd:hwﬂjhhm
generatin g valuable human capital with our valuable money which is
mﬂmﬁummﬁhm

magrabon

Disspom spread ocoss

countries are highly skilled. Weare

coliected from the tax payers. But the tragedy is we

of develaped countrics. Indiais becomning a major

iodin din “mmﬁmﬂmhwmﬁmmﬁi
; :“mdwmm-mwmiﬂ?wmwmd

s G

Keywords: Brain Drain, Human Capital Flight, Indian Society

List of Abbreviations

EU - European Union

UNDP — United Nations Development Programme

GDP —Gross Domestic Product

OECD - Organisation for Ecanomic Co-operntion and Development
Introduction

According 1o Oxford Advanced Leamer's dictionary Brain Drain is*the movement of highly skilled
s qualifiod poople 10 8 country where they can work in better conditions and eam more money ™. Cambridge
Onfine Dictianasy defioes “whea large numbers of educated nd veryskiled people leave theie own coust
wark inanother one where pay and conditions are better”. Brain-drain canal
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Abstract water pollution, soil poliution, e
Mwmuh-ﬂw-w—“% s water poliution. Sclentifc

\ poltion, e, Dt the pollution thataffbcs the lgest umbr @0 Ll oy comfortaie 7,

ﬂﬂwmwﬂdﬂ:
-nﬁ_ﬂuuammmhn-ﬂvﬂ' '""mwlf“ :
anmuummmwmmﬁ i %
n“ﬁmbhhﬁdﬂpﬁmhmﬂﬁmm ol
spread all around us today. ;
wpnﬂuﬁdwmﬁwtudyw-ﬂmnbuthd'ﬂlﬂ
explored for ther solution.
Definition of water Pollution : -
wpuﬁ-ummmurmm(e-s-mﬂm B
Mmmamwmmwmnm in
ﬁhﬂdmwhﬂummmumhﬁdw
mmmummﬁmﬂmnmﬂ:
1 1 almost all cases the ellectISC
ﬂmdphnﬁum&ﬂpmdmfnmln .
#Mpﬁdmmwbhmmwwmmﬂl

Mihﬂvﬂdmtmumdmmdumﬂk -

i ﬁ‘umwimdnmiywmdlheuudd'l F_ s
4 s wide vasiety of industrial processes depends on water. The environment,
sts are all highly influenced by water-its regional and scasonal availab
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Increasing intemational trade is crucial 1 the continance of globalization. Without intemationsl g,
nations would be limited 10 the goods and services produced within their own borders. The impe

exporting of goods s big business n today’s global cconomy. When goods ae produced in ¢ couniry
sold in another, international trade occurs. International trade is, in principle, ot Giflerert Fom Comes
trade as the motivation and the behavior of parties involved ina trade do not change!

of whether trade is across a border or not. The main difference is that intemnat
mhﬁnh&.m”khlhﬁrww
mmumwmmmﬂ-

MWMMM‘MW""“"M' :
TRIPS, BRICS and SAARC, ‘
Key words: Intemational Trade, Economic Integration, Tariff, TRIPs MNC
Introduction
« Different levels of world trade

1) Economic Integration:
Economic integration can be defined as s kind of arrangement where cou

“dwﬁﬁu{. trade, and monetary policies in order to be mu
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o economic and technical cooperaion
ﬂmﬁmbmwmmﬂcwwMWbm..
Wuﬂ“ﬂhw-mwmmtnrwuwdwuu.
+SAARC
SWAWWMummMMMMwnmﬁMFmTﬁ
mmﬂ)hﬁsmmbm-mumemm-ﬂﬂwlh
mhwmwwdbmmmmwwmumm
#dWM“MMdhmhdMnmwﬁme
mﬂﬁ“mm“imﬁwwwMMdmdmwmhM""““
msﬁwﬁmwmmnmmmmwmﬂwﬂ -
ccntof the total foreign investment.
« BRICS
hhmmt}mforth:mbimdmiunmemmdeHﬂ he
Hmm“mlbﬂivdrulmwnmcwwamc@miwwm conom
ﬁfm‘mmmmdywmzsudmmmhﬂm-d :
WImOMMufﬁddm&dnmwm }
”u.whgﬂdnﬁlobd&mumkﬁmﬁ.'ﬂrppad:ewmuﬁmmd:' NOrLANG
mundlh:gumhofﬂtumﬂmmm

Conclusion
mumwumﬂumwme .
in developing nations, intenational rade can contribute significantly to the development prOcess:
mwndmmm-ﬂummammwd :
WMMIhmdmuim
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3)  www.vipulprakashan.com.
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Margaret Sanger (The Pionecr of Birth
Control Movement) o6

C ommerce and Management Nallasopars West

WW.H n I'Iu'ml'nﬂrprul.ﬁnlﬁdﬁ F. Kalsekwr College of
Absiract

ﬁdmﬂﬂhﬂ-uw:u BATE Lo
WhMWWWIﬂde'ﬂw.ﬂmﬂ‘Mwn.. -
serm “hirth control” and worked Miuwwwhmwgrmm“._

shout sex in 1912 by wili‘lwmhmnﬂlul“'ﬂhﬁm'ﬁﬁsnmdd Knew * Shealso won

u-mmummm-uwnwwww_, ,
mwm.m«u{mmuwudwwwm ot e
endured by these womefl. "

thhm

or will pot be a mother,” Sanger said.
WWW.MWIde
umw.mwmummmmmmwm 8
uwwmwumm-ﬂummbmm
unp-'l::h:mhuthmd, -
Smwncﬁxtnfllcﬁlﬁmshmchmﬁw:dh ok nux
m-tm.uwmrmwmwmmmuuﬁ.m asma
William Sanger in 1900 and, aftera divorce, o). Noah H. Slee in 1922 After a brief
ﬂiﬂdmmﬁtmhmhﬂsﬂcdﬂwYﬁcgmn "
mm.mumﬁln.wmﬂmmmm.ﬂ
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long. however. She warked on the burth control issue in ik e
. : VN ﬂlﬂﬁl\ﬂﬂnml-m-ﬁh.
WﬂrthWWmelﬂl.mll-ﬁmn"wﬁ“.'..'ﬂ*'
MQMMIMMMNl!M.NMlﬂ“h-'liﬂﬂl'-!‘minlhtmh‘m;
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heiress. This research project would yiekd the first ol commeentive, 1novid. which was sppro, oo
Food and Dirug Administration i | 960, .

Conclusion
THE work of Margaret Saner is very adorable. She was 8 sex educaton, pumneer of by,

Mmm.s&umwmmmm.mu-mmm“
hwﬂm—mnmmwfwhﬂmﬂmwluhﬂdmw”mw
mm.mmdwrumm-uuummmmw“hm
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Womelf Entreprencurs i, T
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mma.sxmmuwfmm.un..mm%m j
Abstract
wwmhnﬂmmhlﬁhmmdmmm“
Mﬂuﬁqhhﬁudhhbmhmﬁcmﬂmmm
hﬁumﬂlﬁd!ikiﬂlmmwicyumwm&iﬂlkwmthMh
wnwﬁﬂlm,wm&mmmmmﬁpdnﬁmmhwﬁ,
&m.m“mmwmmmmunmmmam the
Mhﬁuﬁmﬁ:.ﬁwmvmmwmmmm”
control In Hindu scripturcs, woman has been described as the embodiment of shakti. But in real life
I_dm“hnmnh\whmtfmh&umhﬁvum-m.Mhhl hom
but as job-making entreprencurs. The increasing presence of women in the business field as entrepren
whwmﬂuummmkmﬁo{ﬂnmm.
l—'mmﬁﬂlyinglﬂmmi\tmkin:mmylﬂdwmmm}. inspinng acadcmics & i
on this interesting phenomenon. This paper focuscs on the problems, issucs. challenges faced by w
entreprencurs. how to overcome them and o analyse policies of Indian government for and problems
by them while pursuang their business.
Introduction 1
With the spread of education and awareness, women have shifted from kitchen to higher levelo
professional activitics. Entreprencurship has been a male-dominated phenomenon from the very early ag
but time has changed the situation and brought women as today’s most memorable and inspir f,
extrepreneurs. In almost all the developed countries in the world wommen are putting their steps at par
men i the ficdd of business. The role of Women entreprencur in cconomic development is inevitable. Now
days women enter not only in sclected professions but also in professions like trade. industry and enginee
Women are also willing 10 take up business and contribute to the Nation's growth. Ihere role s also be
secognized and steps are being taken 1o promole women entreprencurship. . Women .
be molded properly with entreprencurial traits and skills 1o meet the changes in trends, challe
be competent enoughto sustain and tive for excellence n the entreprencuial

|
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. ‘entreprencurship-is-the new-womens-movement/ http:

Female entreprencur

. mmwmwﬁbwﬂ-jm
in-india-succeeding-with-somehtip://www.cbfwmentoring org a
s publishyourartiles.netieng/artcles/what-are-the-MedhaDubhisshi Vi
Entrepreneurs In India: A Socio-Economic Study of Delhi - 1975-76,
New Delhi_Allen, s., and truman, c., eds. (1993), “women in business: pen
Bowan. donald d. And robertd. Hisrich (1986). “the female entrepreneur: &
perspective”, academy of management review. 11 (2), 393-407.
Brush.c. (1992). “research on women business owners: past trends 8.
future directions”, entreprencurship theory and practice 16 (4). 5-30.
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in the private sector. It is vital for any organization (© understand the concept of KM 50 as 1o alig,

M strategy with the organization's strategy. Although Knowledge Management ( KM) has been gaining

tion all over the world, KM as a discipline is still inits infancy, and adoption of KM is still at its initial stage

it comes 1o the Public Sector, This is all the more important when it is the Public Sector bn::nt,.

wact of Public Sectordirectly affects the common man. This paper aims to bring a comprehensive
derstanding of KM application to the Public Sector. Without thorough understanding and awarenessel
whe Public Sector may not be able to reap true and full benefits.
Kevwords : Knowledge sharing, New Public Management (NPM), public sector, strategies.
Introduction :
Most of the large companies in the private sector have been actively taking initiatives to adopt! }“
et 100, techniques and philosophies. Examples include; enterprise resource planning (ERM), business
----- s re-engincering (BPR), and total quality management (TQM). Now comes the tur of Knowled
sment (KM). We are living ina world of rapid change driven by globalization, the knowledg f"
vy coupled by ever-fast development of information, communication and technology ucn-:
il is opportune time for KM to devolve into the public sector. Governments are now realizi
ce of KM 10 its policy-making and scrvice delivery 10 the public and some of the g
T oo P TRBRE l'm':mplanuﬂngm
"m“‘m‘“mmhwwmm“m
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.
capabilities to share explicit knowledge. £
Build a knowledge portal, virtual knowledge platform that is accessible throygy,
onganization’s wide immmmhmmmhhhwh
such as email, discussion groups, chat rooms, audio and videoconference,

5) Store the knowledge assets in an electronic nndimnoﬂhulhleeﬁdulﬂﬂhu‘
and retneval,
6) Provide customized access 1o kmwhduemmubyplﬂlﬂfpd‘“‘m'ﬂﬂhﬁﬂiu
interaction with citizens, customers, suppliers, partners and others.
Conclusions and Further Research
KM asadiscipline is still inits infancy, especially in the public sector, evidenced by little discussion

for public sector. A pilot study of KM in the public se
: in-depﬂ:mscnmhandruullwill follow. It is considered ti
i 1an ' ..

;. academics and practitioners of KM, and especially to eve
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up various new

o challenging world is hard, at the same time, this opens
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symbol of business tenacity and achicvement; itis

hin: Although there is no official definition of entreprencurship. the following onc has
& done at Harvard Business School and 15 now generally accepted by authors!
creating of seizing: an opportunity and pursuing it reganlless of the resources
“Entreprencurshipis ~risky" mainly becausc so few of
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1A of performing, capable people — the soarcest resouree in sy

Puturcofl | nireprencurship
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and leverage it worldwide through technology.
Conclusion
Enreprencurship s ooe of the imponam scyments of economic growth lanos atwon 15 o ey factor tha
mentrepeencur bangs in an overall change through innovation for the maximum socsal good I he growthof
antrepeencurship particularly in the small scale sector can be traced 1o the Second World War boom which
beought many cnterprising people from various walks of life.
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ARSTHACT - _
Marketing is ot the core of all buviness activitles 1Withour ik
without salex there Ix o revenne and without revenie people conme -
web Iy verre diverse marketing ploatform uved by mont buvinesses for mgrketlog all fypes of prosducty
andd xervices Advertistog supports marhetng by creating the plyght expuisure fur a company’s products
or services It generates curioslty in the mindy of the target anelience, creates buy-in and wltimately
works fo xupport the overoll marketing pan to convert i warleen

HINTRODUCTION
Creating @ marheting plan involves o great deal of time and resenrch, preparing your product for the

marketplace, nnd starts with developing o unlyque selling proposition (USP) that differentiates your
business, This proposition then ncts as o gulde, or i mission statement, that helps you develop the
marketing strategy, The power of mdvertising  Increased rapidly with the growth in trade and
commierce, With the incrensing impact of the industrinl revolution on our couniry, the nurnber of
advertisements from Dritish business houses rose sharply. ‘Agents’ fourished at the time as space
contractors, obtaining advertisements for newspapers and periodicals on a commission basis. Leading
newspapers like 'The Statement’ and *The Times of India’, which had their own advertising

departments, offered their own facilities to ‘ngents’.

1) MARKETING
Marketing Is building your brand, convinclng peaple that your hrand (meaning your
product/service/company) Is the best nnd protecting the relutionships you bulld with your

customaers.

111 ) § MAJOR TRENDS THAT ARE TRANSFORMING THE PROFESSIONAL SERVICES
MARKET

1. Sacinl Media Adoption
For finding and engaging clients online, marketing services, and monitoring competilors, professional
services firms have widely started using social media. This is an understandable step forward since
the global web content, search portals, an { social_medin_market grew at 13% in the historic period,
and it is forecast to register a 11.8% growth rate from 2016 to 2020, driven by the increased number
of internet users worldwide and by people's attitude towards new ways of communication through

social media.

2. Virtual Firms in the Professional Industry
Rapid technology change, increased pressure to reduce costs, and increased use of smartphones is

making the concept of virtual firms more attractive to many in the industry. In the future, more
professional firms will go virtual and have few permanent offices.

3. Value-Oriented Revenue Model
Traditionally, professional services firms have been charging their customers on an hourly basis. In

line with increasing wages and rapid pressure from clients to decrease pricing, many professional
firms arc shifting towards value-oriented billing. Value-oriented billing is casy to apply in the
professional services industry since the value (such as tax savings, damage awards, ad placements, or
ihe size of an acquisition or merger) is explicit,

l.!:!mgmol' Modularization
Services are now being split into several individual components and sold separately rather than
pp=reenng number of clients prefer to pick and choose service elements that can be

—
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f the total marketing budget in 2016 to 24% in 2017. The 'wm ——
28.3%. We have all seen the effect this has had on the print media already. This t '
m' R yean. : ising now has (o
A provi l-"ﬂ";“',:}'l'l‘l'l:' . e — exists around content management. Advertising ,
1 = albeit not a new one — exisls ¢ _ inaly Thase fat
-~ satisfy the needs of many platforms, and production costs have had to adapt ;:;:i:r:rd;;%gms s ityi!;
L ifatelevision commercial cannot be inexpensively cut down and used for other p ;
1 ithi et dget. . : \
| ool * involvement in marketing has been increasing.
ears, procurement depariments’ involvem ke :
Ummlhmc Pl:l :!T;:n:;ntnls p{ll‘(‘ now involved in 46.2% of all negotiations bcg;:nm:néﬁdt?ﬁ
fessionals and their agencics. Agency Scope 2017 puts the global benchmark at 60%, g
t will continue, | -
lT:T::; a:t:ur:d pitching won't change - 77% of all apency selection processes in SA are done
' / n¢ : ive elements.
2 pitch, which normally includes strategy and .::rculwcF 2 g ;
tli:;;f th;ugJa clients are generally satisfied with their agencies, 19.4% indicated |{: !hcl ;cszi,?rc:nﬁ
they would be changing their agency in the next 12 months. The global benchmark is 15.1%,

Jeads us to belicve that the SA figure might be driven by the poor economic conditions and the need to
continuously watch budgets.

VII) CONCLUSION

; The Emerged Advertisement is considered important branch of business which_ impr.-:ssc? the public
a about the superiority of product, A pood advertisement must have certain qualities. First, it should be

based on human — psychology & Attractive, People do not like to waste their time on things which do
not concern them. S0 to be successful, advertisement must be brief.

The marketing orientation is perhaps the most common orientation used in conte
It 1s a customer-centric approach that involves a firm basing its marketing pr
that suit new consumer tastes. Firms adopting a marketing orientation typica
market research 1o gauge consumer desires, use R&D to d
information, and then utilize promotion techniques to ensure

existence and the benefits it can deliver.Scales designed to me
have been developed and fou
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mporary marketing.
ogram around products
Iy engage in extensive
evelop a product attuned to the revealed
consumers are aware of the product's

asure a firm's overall market orientation
nd to be relatively robust in a variety of contexs,
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Uender equality, also known as sexual cquality, is the state of equal case of access -
Fesources and opporunities regandless of gender, ine luding economic participation and decision

v Al

ng different behaviors, aspirtions and needs equally, regardiess of

gonden

Crender equality, cquality between men and women, entails the concept that all human
bomngs, both men and women. are free 10 develop their personal abilities and make chowces
\It‘.hl‘{l‘. the Lirmtat vor,

set by stereotypes, nigid gender roles and prejudices, Gender equality 1%

an important concept in our society, Every individual should learm and understand equality based
w pender. All are equal and should be wreated equally. Every person has a right (o do things
according 10 thewr do's and don’ts. Gender equality means that the diffcrent behavior, aspirations
and needs of women and men are considered, valued and favored equally.it also means that
giving women thew right and not to be dependent on male for their wants.in todays era women's
wan! to work. build their platform on their own, established their own success, wants to live the
way they want, wants (0 feel equally treated, wants to own respect, they are not meant only in
kiichen. But want 1o be dignified and recognized in the society. It does not mean that women
and men have to become the same, but that their rights, responsibilities and opportunities will not
depend on whether they are born male or female, Gender equity means faimess of treatment for
women and men, according to their respective needs. This may include equal treatment or
reatment that s different but which is considered equivalent in terms of rights, benefits,
obligations and opportunities.

Objective

I.  To study the conceptual framework of paper,
2. Imponance of Gender Equality.
3. Measures to improve Gender Equality.




ures to Improve Gender Faquality

L)
4)

|

Equally tremted

Fairly
I‘:I['L'I\.'ll‘dhnu
Choices

Explore

The following are the explanation of the points

of the streams

ol be l.'1||I|i'|”\ treated.in all the .I'-.1H'¢.1

1) Equally treated: - women sl
Weather big or small

77 Fairly: - Fairly role to be played. Justly, equally and cleanly

1) Participation: - In all the field. There should be no bar or block system for women’s
p.-..—‘.:.':;_\,-! 1OM.

4) Choices: - Her chowes, prefrenceses, <hould be considered. And not just let £O. but
<hoald wisely look forward.

5y Explore: - Let explore her own world by giving her wings 10 fly high.to support her.1o
be with her.to let her grow for the better tOMOMOW.

Conclusion

| believe that women’s should be given importance in every growth of the

society.

Should be empowered. They should also give equal rights and justice in all their way. We should

encourage people to let be united and aware all to treat women fairly, justly.
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I India, Women Entrepreneurs Are Playing Very Important Role And They Have Become Imporiant Part Of
g Global Business Environment. Women Entrepreneurship Is Considered As A Vital Tool In Eradicating
erty And Unemployment. Now A Day's Empowerment Of Women Should Not Be Limited Just By Creating
Smployment Opportunities For Them. We Need To Inspire Them To Set Up Their Own Enterprises, Women
Who Start Up Their Businesses Has To Face Some Or The Other Problems. This Research Paper Attenipls To
eceriain The Problems Faced By Women Entrepreneurs. From The Study, It Is Ascertained That Women

epreneurs Face More Difficulties Than Men Like Financial Problems, Marketing Problems, Ere.
Family As Well As In The

Traditionally, Women Are Playing A Crucial Role In The Management Of The
-ed. She Is Active In Family, Media, Politics, Factory And

Socicty. But Their Job Has Not Been Duly Recogniz

Even In Banking Sectors. Women Entrepreneurs Are Gaining Momentum All Over The torld, But At The Same

S\Time They Are Facing A Number Of Problems. These Problems Can Be Eradicated By Making Them And Their
Family Aware Of The Opportunities Available To Them. Hence The Support Of Family Members Is Essential

.F‘ or Building Up Their Confidence And Bringing Out Their Creative Talent.

Keywords: Women Entrepreneurs, Problems, Challenges, Education, Entrepreneurship Development.

' INTRODUCTION :
| Years ago, it was difficult to find women entrepreneurs stepping in the business world. Opportunities were rarc
' and men dominated the business sectors. Bu time has changed and currently women are at the peak of

| businesses globally, including India, despite the challenges they have 10 face as opposed to their male
\ ' \ n entrepreneurial venture, she faces challenges that are different

. counterparts. When a women sets out to start &
 from those that men face. ‘Women Entreprencurs may be defined as the women or a group of women who
commence and operate a business venture. They should explore the prospects of starting new enterprise,
ing risks, introduction of new innovations, coordination, administration and control of business and

providing effective leadership in all aspects of business. In French the term entrepreneur roughly translates into
g dventurer”, When a woman embarks on this adventure in the modern world of business, the challenges can be

huge.

Women Entrepreneurs are highly increasing in the economies of India. The hidden business potentials of
women have been increasing with the growing sensitivity to the economic progress & development of the
society. The knowledge, Skill and compliance in business arc the core reasons for women to come forward into
* business ventures. Women entrepreneurs engage in business due to push and pull factors which give confidence
\ s d on their feet. “Women Entrepreneur” is a person who

" o women to have & self-sufficient occupation and stan
~ accepts challenging roles to meet her personal desires and turn out to be economically independent. A strong
desire to enhance the quality of entrepreneurial women has made it possible to walk hand in hand with male

. OBJECTIVE

Fs ~ The maj I.0 ut' this paper is to study and analyze the various problems faced by Women Entreprencurs

bjective
order to find solutions for the same which will ultimately lead to faster economic growth &

F;[I[ERATURE
.al (1985) in their study found that problems faced by women entrepreneurs are managing workers,
and recovery of dues, finance and mobility.

' Renuka conducted the study to examine the profile of women entreprencur, motivation and
<. The researcher found that the important

work home role conflict faced by women entreprencur
. motivated the women towards entrepreneurship are self interest in that particular area of

nd inspiration from others success.

S
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_ Assistance Professor,

- ABSTRACT

?ducalion-basic. functional or digital, always enlightens a person from the darkness of ignorance and
. innocence. Awareness about importance of cleanliness, good habits and knowledge about various disciplines
: helps a woman to support her family and groom her children as better citizens of the society. The present paper
x5 focuses on status and importance of Women Education in India. Education leads to enlightenment as it
& facilitates knowledge, skills and abilities. It helps a person with average intelligence to identify the difference
- “between right and wrong and hence good and bad practices in the society. In a way education helps a man to be
more civilized, a responsible human being towards his family and society at large. Education is therefore
considered to be one of the basic needs after food clothing and shelter. Access to basie education is therefore
made compulsory by Governmenis of many countries all over the world. Article 13 of the United Nations® 1966

International Covenant on Economic, Social and C ultural Rights (UNESCQO) recognizes the right af everyone (o
an education.

Key Terms: Women Education, Empowerment

1) INTRODUCTION

If you educate a man you educate an individual, however, if you educate a woman you educate a whole family.
Women empowered means mother India empowered”. — Pt. Jawaharlal Nehru Educated women can make
valuable contributions towards development of family and thereby the society. Educated women have fewer and
healthier babies and they are more likely to raise them to become educated and productive citizens like
themselves creating a healthier and more stable society (UNICEF, 2007).Hence children of educated mother
are having scope for wider care<r oppertunities in future. This is because of the kind of education standards they
build, learning from their mother. Unfortunately not many children in India have this opportunity. Further
among the children, education to a girl child is given second preference when compared to a male child in the
family. As per 2011 census the female literacy levels according to the Literacy Rate 2011 census are 65.46%
where the male literacy rate is over 80%. Gender discrimination, though not new 10 Indian society, has been the
reason for denial of education and thereby career opportunities to women in India. Status of Indian women has

been subject to change since the dawn of history. Women were treated equally with men and they had access 10

education and employment during the pre- Vedic period. But during the post-Vedic period, series of foreign

invasions reduced her status to ‘property’ which needs to be protected always. Gradually she was denied

freedom to move out from her house, access to education and thereby employment. Religious and cultural

{ obligations ruled her behavior depriving her of the freedom to make decision

2) RESEARCH METHODOLOGY _
Secondary data was collected from different research journals, books, reports and government websites.

3) OBJECTIVES OF STUDY _ _
a) To find out the general social position of women in the India.

b) To know about the structure and functions of educational institutions .
¢) To find problems in girls education.

4) HYPOTHESIS
l? Development of women education is higher during post-independence.
2. The rate of literacy is lower.
- 3. There exist differences of educational development between SexXes.
- 4, Edummn is the basic tool for empowering a woman.
25, Educated women are able to better contribute towards development .
5) EDUCATION AND WOMEN
A poppiartias wgoes ‘While educating a man benefits him alone, educating a woman benefits the whole
Famie a5l T’h\‘ Naree'- It is a proven fact that children of educated women enjoy high education
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ABSTRACT

. This research paper is all about the main agenda of showing the equality at workplace.the equality is nof only

about the men and female but also about difference of rights, opinion,caste Creed and custom, disable elc.it
also shows the equal treatment to all.workplace matters alot in today’s era. people should get equal importance
and fair treatment at workplace.workplace matters to all individual since it's a place where people spent most
of thier life in earnings and making thier life more balanced and to cope up with thier financial problems and
iﬂu:mﬂon.ie‘s really important to understand the value of equality at workplace so that it will make right path to

INTRODUCTION

Equality, the word itself means “EQUAL?”. Equality is what today our society needs for Women at all section.
Here it's not only about the particular place but it’s about the workplace.in our society women plays a very
important role in all sectors. Developing women means developing nation. When we speak about equality it
means gender equality i.e. male, female, caste, custom, disable. Equality means making sure people are given

equal opportunities, equal pay, equal rights, equal respect, and equal authority and are accepted for their
differences. When we speak about equality it also shows many as

pects regarding caste, religion, discrimination
about upper and lower. We all are human being discriminating thr

ough these believes will only create problem
at workplace and.

Workplace is an essential part of our lives since we earn to live it is most important daily routine.one must
understand that equality at work place should be given utmost important for women’s to learn and grow their
confident with high sprit and enthusiasm. There should be no discrimination between male, female at workplace

regarding her rights, values, pay, respect and authority.it also means that women should be given comfort to
work without harassment of their personal issues or family background.

Equality in the workplace means that no person should experience or fear discrimination based on their gender,

sex, age, race, etc. ... here one should also note that being a women her safety is more important. She should be

allowed to leave before midnights or late night. 1f her work demands late shift or overtime, as equality at all
work are for sure but at the same time it should also be noted that she is @ women, a mother a wife, a daughter,
a sister of other family.at workplace flexible shift should be allotted to ladies to pursue her other activity
properly keeping in view her safety.

OBJECTIVE

1. To study the conceptual framework of paper.

2. Importance of Equality in workplace.

4. Measures to improve Equality in workplace.

RESEARCH METHODOLOGY

The paper is based on the secondary sources of data i.e. websites, books, journals etc.

Important of equality in workplace

EQUALITY, it means no discrimination between male and female, fair and black, upper or lower class, religion
and creed, close associates and colleges etc. Equality plays a very important role in the quality of life and lives.
There should be no discrimination among this and also there should be no indiscrimination with womens.there
should be any favourisim at workplace apart from all there should be no polities at all. Work culture should be
' healthy and good for all working and especially ladies. Discrimination is the unfair treatment of someone for

their gender, race, nationality, sexual orientation, religion, age or disability.

No groupilism harassment, sexual harassment, women outlook, body shaming, :
by women in the workplace does not mean treating them with just respect. It also means not isolating or
~ignoring them — and making access equal. Whether that means you take all your direct reports out to dinner or
" pone of them, the key is to give men and women equal opportunities to succeed, to grow, 1o build confident, to
understand efe.

For smooth funciion

body figure, etc. “Doing right

o of working culture of any organization Equality must be maintained.
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Equality or equity?
equality also
et Ofbiglngimid;:;rf mean that males and females must always be treated the same. Given the
erences, it is reasonable for males and females to have different legal rights in

some instances. For i
birth. example, only females can ever require maternity leave specifically for pregnancy and

In cases such : ik

mcugnizingu:lm::ﬁ#:m what :i roquired is not equal treatment, but equitable treatment. Equity means
G ST umm ina Aliﬂg rrl:;m thfm t'fum:ss often requires treating people differently so that they
e s Mmmﬂm . imes equity is necessary to achieve gender equality, but there are many

hiet:tlum to improve E_lqullty In workplace

mt{ is & very crucial n:poct whm we speak about equality it means a lot irregarless with all favors and
. ip. “Falr _lud Just™ that's allto speak and act at the right place and time.at workplace it's very
important 1o have it all on equal grounds and level the norm must be sct fair and just.

The following points are
e  Pay should be given as per their own knowledge or as per the companies norms if incase some special
learning or knowledge then it can hike "

e  Disable people should be given training and motivated further to work and can be feel comfortable

e  Harassment should be completely boycott since it’s a very disturbance issue and at work place no female
should be harassed with her personal issucs, family background or her outlook or any other matter

e No harassment should be done related to caste creed religion custom belief values or upper Of lower class.

«  FEqual hike should be provided with fair treatment and respect no one should be felt more superior or higher
or lower or isolated in work related matters and environment

e Male or female when speaking about gender women should be given their right to speak to make decision
on work related affairs and should also be respected for her views, point of views and other related matter.

¢ Workplace should be created healthy with good working facilitics,anamities and pay or with incentive

«  Work culture affects a lot to people as it’s a only source of livelihoods therefore one must understand the
need and must make it a best possible way for others to work.

CONCLUSION
[ conclude that there should be equality in all caste, creed, custom, and religion, upper, lower and also between

at workplace. there should be proper norms and framework of the work culture so that nobody should

he feel isolated or inferior of superior. Fair treatment and respect should be practice.womens should be safe and

ane should value their dedication towards their work. It's not easy (o handle home basic needs and growing
family balancing with job. Which only women docs.so respects their views and give them and all other equal

treatment.
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A

HUMAN RESOURCE MANAGEMENT CHALLENGES

OF POST COVID-19
Dr. Mohammed Khalll Almed*

(m
Mehjubeen Javed Shalkh**

As the Coronavirus takes over the world, can HR leaders help businesses manage the crisis? Will the improvised
methods of managing business paves the way for better integration of human and digital workforce? These are
unprecedented times, trying times and unchartered territory for all of us. COVID-19 has taken the world by storm and

brought forth a new norm as to how organizations manage

the business. Organizations worldwide are tackling

R " t.'-“u. of keeping employees safe, ensuring optimal utilization of staff, and maintaining the continuity of
~ business operations. Irrespective of the case, companies worldwide are going out of their ways and doing their best to

ensure seamiess deliveries and consistently improve productivity even during these extraordinary circumstances. Lel
us examine the immediate impact and the long-term effects of how the pandemic will forever change the way
companies manage their business and the crucial role of HR to help mitigate the issues in its aftermath. Before even
COVID showed up, India's economy had already started to show signs of weakening and growth appeared uncertain.
With the advent of COVID, this has become a reality with leading rating agencies pegging India's growth rate very low
for the year 2020. This coupled with slowing down of investments would invariably have a long-term effect on the

industry

leading to the consolidation of businesses, lower earnings which may

well drive layoffs and recruitment

freeze. An important significance here is that we currently foresee demand-supply disruptions.

Keywords : Coronavirus, COVID-19,HR, Challenges

Introduction

The ongoing Coronavirus or COVID-19 pandemic
swept. the world in a matter of weeks, drastically
Xchanging the lives of millions. The Uni ted States declared
a national State of Emergency on March 13th and citizens
have been asked to shelter in place,restricting their
outings to only the essentials. :

In these difficult times, many businesses are
struggling to keep their doors open and all must find ways
to keep their employees safe, comfortable and
productive. The days ahead will present some of the most
important HR challenges of our time. Identifying and
implementing effective employee policies and support
may make or break businesses in the coming months of
uncertainty. HR teams that rise to the occasion will be

__Mmmﬂlf"-
integral in leading businesses through the storm.

The challenges managers face vary with their
company's location, sector and size, but it is clear that
many businesses will have to tighten their belts. Instead
of laying off workers or slashing wages, companies arc
seeking alternate corporate strategies such as using
technology to support work-from-home or reviewing
costs to stretch the budget.

Companies have also been asked to offer more
generous and flexible benefits packages.

HRM and COVID-19

Deemed to emerge into one of the most difficult
global economic situations since the Second World War,
the aftermath of the newly rampant and virulent strain of
the Novel Coronavirus, (COVID-19) is soon going 1o
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ABSTRACT

The Digital Revolution has revolutionized the various aspects of our lives: partleularly It has provided an m:?

way to go for digital payments. During the Demonetization period, the Government of Indiu forced the F”’i}’ ‘}

directly or indirectly to do all commercial (ransactions in Digital mode. This (ransformation towards digitd
t of the economy.A

paymenis system benefits in more (ransparency hich helps in developmen

in transactions W i
payment gateway is the easiest way Jor @ husiness fo collect digital or onlinc payments from their porté m;
application.Online transactions have become an time. Our transactlons 1o

integral part of our daily lives In no
only adhere through debit or credit cards but through various other modes like UPL, netbanking and wallets a3
well. Paying through online mode is @ j‘undammmf feature latform in the world

that every e-commerce p
offers.The ongoing pandemic a he transacilons were conducted. In recent times
many changes took place in the paymen

Iso had a severe impact on how !

¢ sysiem like Mobile paymenis app., UPl and BHIM apps for smooth
shift to digital payments. The paper talks about the services that the cusiomers prefer from the payment
banks. Payment gateways have emerged as the most significant contributor in pushing the economy towards a
Cashless and electranic one The surge of smartphones and internet connectivity of 3G and 4G and the various
initiatives taken by the government is reflected in the robust growth of payment gateways in India . This paper
is trying to explain the future scope of the Digital payment system.

Digital Revolution ,UPI, E-wallets

Ke}wrds'—ﬂfgiml Payment Gafeways,

gram with a vision to convert India into 8 digitally

INTRODUCTION
esumed functions of Digital India. Digital

The “Digital India” is the Indian Government’s flagship pro

~ empowered economy. «Faceless, Paperless, Cashless” is one of the pr
system has gained importance nowadays. especially after demonetization and duc to the ongoing

emic Digital payment is a way of payment which is made using digital modes. In digital payments, the

buyer and the seller both use digital modes for daily busincss transactions. It is also called electronic mode of

payment. No hard cash (currency notes) is involved in the electronic payments. All the transactions in digital
{ and convenicnt way 1o make day to day

leted through online mode. It is an instan
vernment is taking essential steps to encourage the public to usc payment gateway
platforms .These initiatives have provided extensive boost up to the digital payment system in the country.

Government's lead to promote payment sysiems like BHIM and UPI are supporting in transition and faster
adoption of it. Electronics Consumer transactions made at point of sale (PO i

: S) for services and products either
through internet banking or mobile banking using smart phone or card payment are called as digital payment.
is a merchant service provided by

A payment gatcway an e-commerce application service provider that
authorizes credit card or direct payments processing for c-businesses, online  sellers, bricks and clicks, or
traditional brick Gateway is called as Trusted Third Party or Entry point to any digital platform. Used in E-
commerce systems for more secure transactions. Online shopping allows customers to sit at their comfort zones
and buy goods from all over the world. Similarly allow merchants to sell their products to any comer of the
world from home. Most of the population will prefer online payment in near future .A payment gateway
focuses on creating a securc pathway between a customer and the seller or service provider 1o facilitate

ts securely. It involves the authentication of both parties from the banks concerned. The most significant
advantage of a payment gateway is the fact that it allows millions of users to usc it simultaneously, at once,
making it possible for the people to purchase or sell goods and services from whenever they want, ;

REVIEW OF LITERATURE
Kartikeya Bolar (2014) In his research paper
Transaction Bahi:c: Environment* stated that Creators a
customers cval tion of their technology interface based on the features and various ity dimensi
strategic decisions in improving technology interfaces and competc on various mnnfﬂxm O
Stk & PeIOQOLS) sl “Epayment s ar mporin mechariane el b individusl and
as.g sccured y of makin ts CRa R
;] advancement in the field Hrmmer i Vi flie Joternct ford 28 {be same timo &

“End-user Acceptance of Technology Interface In

ad investors of technology need information about the

74
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Financial inchusion is one of the powerful scheme on emerging concepl develop the banking habir for improving
francial service through unbanked area. Financial inclusion is affordable cost reduce minimum formalities to open no frill
acoomnt independently occupying customer. Banking sector contribute unigue service of financial inclusion reack for
pamware Cusiomer sharing innovale technalogy through financial transaction. Financial inclusion are mainly through
envice to selfhelp group women gefting financial assistance, government subsidy on agriculture loan and receiving pension
hend tehence in hanking sector. Financial inclusion is sustainable growth of banking technology. Financial inclusion is
wider concept; bankers do not collect cost of expenditure 1o open account under financial inclusion scheme. The present
resecrch article ts based on primary data collected using interview schedule technique from 150 respondents siaying in Vada
of Polghar District, Maharashira. -

Keywurds: Financial Inclusion, Banking Sector, Financial Literacy

B ‘F‘“‘Y implementation to assist margin;lized' people;

¥

itrnm!ulhn ' i credit facilities but also to enjoy mugliphnsc ecopomic .
Financial inclusion is delivery of financial service 1o benefit. It is facumfd on \:-feakcr section of the people:
promote banking activities by sharing the financial product ~ promotes the financial service opening saving account for
ough banking institutions. Financial inclusionisprimary ~ purpose of financial transaction 10 reach unreached
role support on weaker section the people; they have access population as yet. Reserve banklof [ndu ﬁmlmni a special
W financial products like saving, insurance and credit committee to determine financial inclusion scheme. Rﬂi
imong cuctnmes, Finzncial inclusion is mainstream openno introduced opening of bank ;:’:;_";} e o

(s account without cost of expenditure his bank's full - expenditure and fﬂc};?g:'g ;ﬂ;ﬂm e uwmlwibnwm
0o and co-ordination. Rural customer not hh'i_nﬂ. mruu;;h& b:l;:;fit:;‘rm“‘;mh T Lo eomantitally. %
¥2eit 10 banking can avail the facility. Financial inclusion fwc'::kser zccﬁm of population fecly operating bankiog.
emphasis oo

Wving denosits in band : :1 assistance and function in pmaacped arcas. It lays greater en i3
| - Y gy .;[rmivecrcdildclwc:y mcthmumzformhmw;pmmy_

sleating banking habits. Financial inclusion could be for IVOEIERN:
of an " n:an ca‘n have access financial * --seclor of micro f

of farmers, fi

luref ties 10 open ACCOM B i focused gn JeYEIOPR e graup of peopie acces
b § i sl M‘UHU‘H‘" AW ; . . m ‘u“%}-a :.,-'-‘.3 -Aa":x vc_.': [ - MJV.{-.;P o

e ot self elp group women, i
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Financial inclusion is one of the wonderful schemes for
opening DO frill account In unbaked arca. Financial
inclision service developments of banking technology

0 powever, Teach customer bank account independently
¢° ' operating for financial services between bankers and
o customer. Customers gefting government subsidy utilizing
e pumbers of financial scheme arc available in banking
i jal service of

sector. Financiai inciusion is liberalize financ!
EF unaware customer promolc socioeconomic growth in our
R o Indian economy. Financial inclusion considering custormct
fr KYCrool sharing financial as well 2s banking technologyin
', unbanked arca, would help in better inclusion of weaker
m-__ section. Banking institutions must be promoting financial
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Elﬁlﬂhg a Relallunsh:p between Business Strategies and HRM Pracﬁm.
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~Abstract

resonroe management practices m specific situations.

- Keywords: Business strategy, HRM, HRMP, BSQ, HRMQ

This article analyzes the relationship benween business strategny and human reswrce management Fmﬂ ussed
A rical stwdies conducted in the context of India. Research tools cover different varianons of husiness stroscgres ot
Y dflerent aspects of HRM practice. Based on a survey, we analyzed the relationship between business sratey ond s
vl resource management practices from nwo different directions. The first is 1o use factor enalysis followed by regrestioe
X analysis to establish strategic HRAM relationships. The second includes the concepi of strategic occesnbdiry, which tckes
] ansto account the perspective of organizanons with similar business steategies and empericully demonsirates thar poraliel
A\ relatonshipwith HEM praciice. In this exercise, the concept of cory
e existing lterature, The results show the pervasiveness of the relanonshup berween baness sroegies ard irmcn

uqurmnf‘nkmwwdmm;ﬁmdm

I field of human resource management (HRM) 15 in a
state of twrmoil today Due to changes in HRM and

- _Tuncnional changes reflected n existing hiterature, there was
W:ﬁ.ﬂﬂmg shift from the theoretical nature of HR
1escarch to an interdisciphinary perspective with diverse
rﬁamnwmnnl problems (Wright & McMahan, 1992,

-_.;;..dmunum:m of business strategics and related terms has
- been observed in the HRM literature, and traditional HRA
* has been largely replaced by strategic human resource
* management (Nkomo & Ensley, 1999, Mello, 2002) )

Strategic HRM has been widely studsed i developed
- countries, but the relevmulumtm: fmmﬂwr-:rspccmcof

Y ?".‘:'_"":":."' u '{"i‘ﬁi;:‘-:—"'ﬁﬁ-”s

developing countnes is poor and requures cipirical

rescarch an the paradigm With this i mind, the authors

sought to analyze the relationship between business

strategy and HRM peactices basaﬂ oncmpmcal urwarth n
the context of India. il A

Fems). et al, 1999, Holbeche, 2012). In this regard, the

ﬂtmofhﬂmmmﬂmﬂegrmuf: :

HRM (Baird & Mesoulam) 1988 Accordngto Dwmﬂ

al (1981). Lengnick Hall & Lengnxck Hall (1988) e,

Since then, many concepnual and empincal stuadies with
divergent and comvergent opumons have been conducted
and models have been proposed Many of these topics go
beyond traditional HRM and are smategic, éfﬁ;s—-

functional, comprehensive, and enportant for associatng '-: :
HRM with a wider range of organtranoaal ssues sich s

organizational charactenstics, business srategy, and

competitive stratepy and focuses on ssves that fead 1o

mntegnty issues (Mies & Snow, 1984, ths,ttai,l‘)&il -

Some vescarchers suggest that HRM practices maust l:c_,.q_.':-.'-"- :
complementary to suppom an’ organiatiaa’e hmmn-"._-
- strategy (Wrightetal. 19, Bowen & Ostroff, w; To .

support this, experts beleve that duerent types, of HRM -
practices are assocrated with different business m:uwa

- pnm.mty n lmm. of mmg-‘.-m.rcst{‘oihﬂ ‘!)N Sch:!et
X :

BT et f” ﬂ"‘"**ﬂ*‘*“*“"“ﬂm',mw NS N AR

mm
e

Vol 1141y 203 pi‘.'riivi' LiraiEl
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" Abstract:-

India’s education during Covid-19
: prandemichnsbeenstanding still and will continue
to be in a state of confusion until this pandemic
stands as 2 major threat to human lives. During
this state of confusion and chaos, it's not only
the classroom teachings that will be affected but
numerous factors like Organizational routines,
Employment rates/Placement rates al various
cducational institution and other factors are
bound to be affected during this pandemic. At
present 2 Golden A's of education namely
Availability and Accessibility are being distupted.
Nearly, all the Indian educational institutions are
going to experience the negative impact of Covid-
19 and few revolutionary pc-'liciﬁwiﬂbemquirad
o stabilize this system and the country at large.
Likely role of this paper is to bring the impacts
and problems to forefront and try providing
solutions to mosepmblmwd'uich can potentially
prove useful for future research and study.

Key-words :-Educatiun.hmessibilityr,m-aiiabiﬁty
1.Introduction:- -

 1n December 2019, a viral outoreak of

peurnonia of unknown origin occurred in Wuhan,

* China. On 9 January 2020, the World Health

Organization (WHO) officially announced the
discovery of a novel coronavirus: SARS-Covi.

this infectious respiratary disease called COVID-
19 (Coronavirus Discase). COVID-19 spread
quickly around the world and was declared a
pandemic by the WHO on 11* March 2020.
According to the WHO, on 1* April 2020 (at the
time this Survey was conducted), there were 783
360 confirmed cases of COVID-19in 205 countries
or territories around the world, having caused the
death of 37 203 people. One month later, on 7*
May, there were 3 634 172 confirmed cases of
COVID-19 in almostall countries and territories of
the world, having caused the death of 251 446
people.In2 couple of months, while the virus was
spreading around the world, China managed,

thanks to radical distancing and confinement

measures, to reduce the cases of local

transmission 10 Zero. The success of social
Jistancing and confinement measures adopted by
China and strongly recommended by the WHO,

encouraged many other countries to take the same
measures. Asof 1#April 2020, already more than
3.4 billion people, representing 43% of the world
population, were in lockdown in more than B0

countries and territories around the world. The

lockdown and social distancing measures

immediately had an enormeus impact on higher

education.

The lockdown has compelled many
educational institutions 1o cancel their classes,
examinations, internships etc. and to choose the

e

This new virus is the pathogen responsible for
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Abstract :

ciple behind the CSR . Whatever
of socicty during pmﬁt'caming or

volunteers assistance programmes , health

reducing the women's pOverTy and women's issues. It (CSR) is
women from weaker to stronger , one in various fields. Since s0
mainy ycars CSR has significantly been contributing 2 lot for the empowerment of

" the society. Number of various Schemes have been launched and implemeated for

he welfare and egpawverment of women community. CSR deals with various
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the small scale industries’ businesses. A

understand the impact of demonctization on
i y and collecting the responses from 20 respondents consisting
¢ the currency from the circulation with

jon means removing Of SIOpPIRE
-~ Minister Narendra »Modi in 2

1000 would cease 10 be
] small

legal
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2 positive impact on the economy. The government is taking all the necessary steps and actions to meet the
currency demand and soon the trial and tribulations of the people will be over with the smooth flow of the
new currency. The decision of demonetization affected the Indian economy to a larger extent but
demonetization was the only way to curb block money and fake currency notes is not the only and ultimate

=

Lelit

& solution to solve the economy problems.
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CORPORATE SOCIAL RESPONSIBILITY: A TOOL FOR SUSTAINABLE DEVELOPMENT
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ABSTRACT !
Corporate Social Responsibility (CSR) Is an effective amd indispensable toal for the sustainable development In

India. Corporate Social Responsibility Is a mandatory provision given in the Indian Companies Act, 2013.
Corporate Social Responsibility can pPlay Important role in framing and Implementing Environmental,
Economle, Soctal and Socio-cultural policy by the Government, Under the present study researcher has tried to
explain how CSR Is an effective tool for sustalnable development. Since we know that CSR provisions are
mandatory to the companies/ corporates and organlzations who are eligible as per the Indian Companies Act,
2013. Under the present study researcher has made extensive study on the contributions made by the
companies/corporates on the CSR in differemt sectors which are allowed by the Indlan Companies Act, 2013.
Researcher has considered top 5 (flve) companles/corporates as a sample for the study. After extensive study
and analysis of the contributions of sampled corporates, conclusions have been drawn and presented in the
study. It is found that the sampled companies have contributed significantly for the sustainable development by
contributing for environment, society and many other sectors which are responsible for sustainable
development. Under the study researcher has done descriptive and analytical study of the sampled
companles/corparates to accomplish the objectives of the study. This study will be helplul to soclal strategist to

have strong, effective and workable policy for the sustainable development.
Keywords: Corparate Social Responsibility, Sustalnable Development, Social Policy

1. INTRODUCTION: »
Sustainable Development Goals are expecled to achieved by all the countries. India is trying thelr best to

achleve In the accomplishment of SDG's. Indla frame its soclal policy to achieve SDG's. Under Indlan
Companles Act, 2013 Corporate Soclal Responsibility (CSR) has made mandatory provisions for selected
companles. Under the provisions of companles Act, sectors are given In which eligible companles have to
coniribute for CSR activities. Scctors covered under the CSR provisions are soclal, environment, health,
cducatlon, energy. pollution control, women empowerment, soclal equality, soclal discrimination etc. With the
help of CSR contribution country can achleve SDG's in limited time frame. Therefore, SDG act as tool for
sustalnable development, In the present study rescarcher has tried to explain the statement " CSR IS A TOOL
FOR SUSTAINABLE DEVELOPMENT". In order (o prove the given stalement researcher has taken sample of
top 5 companles and thelr contribution In specific CSR sector on the basls of amount of expenditure, Researcher
has tried to explaln by the data related to amount of spending by corporates during the during the vear 2014-15
to the year 2019-20. CSR can be act as a tool for sustainable development only if concern government has write
policy to Implement CSR on corporates. In Indla to Implement CSR on corporates Government of India has
made mandatory proviston under the Indlan Companies Act 2013. Under the CSR provision in Companies Act
2013 detalled provision about eligibilily of the corporates amount of CSR 1o be contributed and the area or
sectors In which corporates can go for making CSR expenditure has been glven. Under the present study
research has seen and find out that contribution to CSR activities Is increasing year by year which shows that we

are moving towards sustainable development achlevement.

2. REVIEW OF LITERATURE:

Hortensla Gorskl, Mircea Fuclu, Natalia Croltor, under this research paper researcher has Identified how
CSR spending are organized and planned in study arca. in order (o collect data questionnalre has been used and
collected data are analyzed through SPSS. Studles shown that CSR programme are not understood clearly by
the organizations where It Is implemented. Danlela Ebner, under the study Clusters have been acknowledged
which expect to clarily whether CSR assoctates with the soclal dimension of Sustalnable development and the
model of the triple-bottom-line: whether Corporate Social Responsibility signifies Sustatnable Development on
a corporate level; whether SD and CSR are used synonymously; or whether articles exist which emphasis
especially on the soclal aspect of Sustalnable Development but do not use terms such as CSR. An outline s
obtainable In which the assoclation between SD and CSR Is defined to ease further research in SD and CSR,
additionally, to augment the development of new methodologles and Instruments in the direction of the
execution pESEEALIR strategies Into companies. Sonia Riyat, the study focuses on the significance of CSR

uent. Sustalnabllity Development has come to be the most imperdRGECOPY
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increasing year by year. The total amount of spendin

2019-20 has been increased which shows that lﬁsm isgng':n?rg}n:;:v::;%gén:cltr;tfmh b i ]

under CSR activitles like rural development education soclal Incquality rmumﬁn “l"’nlﬂ “;:Hch s mrsd
discrimination and many other needy arca gets enough funds by which problems get solved. Tt !:“; m;ll:lurmgoc[:nl
detalled analysis that there are many corporales who are more Interested to have more CSR Spmldl:n h:c: -
they feel that they are also having some soclal obligation apart from thelr business obligatlon. slﬁm ,,,;’f,‘

: tes are coming under the purview of CSR provision of Indian Companies Act 2013 and due to ;uci

~ control over these provisions of CSR Indian government I Nnding thelr policy as a successful policy for

~ sustatnable development of the country. Following are the glst of findings from the detalled analysts off the data

. covered under the study

5,2. Concluslons:
¢ Soclal Responsibility Is an indispensable tool for sustalnable

It is concluded from the study that Corporal
development. CSR helps cconomy in achieving SDG's and make the life easy and comfortable of the people of

the country. It Is also concluded that corporalcs arc also trying to contribute more amount of money In soclal
sector of the economy by way of CSR provislons.

5.3. Recommendatlons:

From the study 1t Is recommended that government and concerned authority has to consider CSR provisions
while framing any kind of soclal policy for the development of country. Framing of workable strategles and
effective implementation of strategles require proper attentlon by the strategist/government.
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Abstract: In present scenario, marketers are interested to know more about consumers’ preferences in order to increase their
are. Demographic factors play an important role in consumers’ attitude, preference, and choice of

sales volume and market sh
ditude on cosmetics buying behaviour whicl brings

~ products. The cosmetic companies need to nnderstand the consumer a
success of the company. This research attempts fo study the impact of demographic profile of customers on their product

preferences of cosmetic products s with reference to rural areas of Thane region. The purpose of this paper is to investigate the

various factors that have impact on customers' product preferences. In this paper, the researcher distributed 120 questionnaires.
nient sampling

However, 100 questionnaires were completely filled and effective to use. Respondents were selected by conve
method. The study reveals different factors that have significant influence by demographic profile of customers,
Keywords: Cosmetics, Cosmetic market, Product Preferences, Demographic Profile, Rural Area
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I. INTRODUCTION This rescarch focuses on marketing of cosmetics products in
rural aras. The Indian cosmetics industry has witnessed growth
during the past few years and has emerged as onc of the
industries holding immense future growth potential. The overall
Beauty Business in India is growing rapidly with the cosmetics
market growing at 15-20% annually. The retail beauty and
cosmetics market in India currently estimated at USD 950
4Fndia as compare to foreign countries, especially among million is pegged at USD 2.68 billion by the year 2020. The

" domestic players. entry of foreign players in the Indian cosmetics market post
* To develop a good marketing strategy it is essential to know the leo:rahz;lhﬁh i char!gmg perc‘eptmn i R
" needs and demand of the consumers. These needs and demands oth rural and urban is the main reason for growth in this
~ are influenced by various factors for example: age, income
* occupation, influence of peer group and so on. A marketer needs
in develop marketing strategies according to these needs and
demands. The process of identifying the needs of different

Understanding buying behavior of consumers is the key to the
ccess of any business organization. Therefore organizations
spending heavily on marketing research to identify the
¥ battern of buying behaviour and the process of purchase

* Mecisions to come out with the suitable marketing strategies.
However spending on research and development is limited in

segment.

The influence of media, celebrity and western exposure has
created a desire among the rural folks to look good, which is
backed by purchasing power. It could be observed that the

group of buyers is called se gmentation.
/ _, . N, A product development and markq!m_,éc Qamet * farketers =
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Abstract
Cvborsevurity is the practice of protecting electronle sysiems Tike comprters el aned darar from
sralicions antacks. It is also called Information techoology security or electmnic informuation securify,
Cvbersecrite means the ooy of technologics and proctices designed to protect networks, devices ete. from
aftack, damage fron any unauthorized access, Cvbersecurity encompasses a broad range of practices, tools and
concepts related clusely to those of information and operational technology (OT) security. Cybersecurily iy
disgenctive i irs inclusdon “.ﬁ""' U_ﬂ.rlﬂ ive un'u_ﬂr:ﬁnm‘uﬂﬂu wfmu."ugymu.‘rm'.huhw.\ UriEs.

Koyvwaords: CvherSecurity, Information and Operational Security, cvber Crime, Digital hanking,

Introduction

The pramary purpose ol Cybersecurity in digital banking s
o priotect the customer's assels, As people go cashless, more
and more activ itics or transactions are done online. People
e their digital money like credit cards and debin cards for
transactions which require to be protected under
Cybersecurity. Cybererimes in digital banking not only

- affects the customer, but it also affects the banks while they

atemp to recen er the data, The banks may require spending
4 considerable amount of money 1o recover the data or

information.
A strong Cybersecurity is a must for banks as data breaches

oy make 1 tough o trust financial institutions, 1t may
A sCRCIG |r||.|'l1'n,'nl'b Tum Lmanihs C)mlhn:\'ulil}' in Lhulllll

banking ensures that your senaitive data is safe and sceure,
which if revealed, could couse a lot of problems like fraud.
One's data can be easily breached a0 it is not protected under
Cyberseeurity, 1t may cause substantial fimangial loss o a
person and mental stress in a case where cybercrime
ocours,
Ohjective
The objective of this research is to understand the necd for
cybersecurity in DigitalBanking, Threats and Challenges
bom by banks in Jdigital transactions along with its possible
solutions. The impact of India's cybererime on banks and
lastly the policies that should be implemented w achicve
stability and sccurity in online transactions. Finally, this
sty provides potcntial futue iclated siualy neuds,

IMPACT FACTOR SJIF 2022 (8.604)
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A Study of the Effectiveness of M-Commeree in Mumbai
and Palghar District of Maharashtra

Shaikh Sana Salim
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12 mail: shoikhsanasalimia gmail.com

The potential influence of the internet on the tourism and hospitality industry has atrracted considerable
f.m:':.r it acadermia and indusiry alike. However, most af the research that has been cﬁmﬁlﬂrd has been from the
ustomers” and ned from the service provider's perspective, There is limited research on the methods implemented by
s for measuring the growah of social media on their wespective goals and the different perspectives, namely
aucial o ether. taken into consideration when doing so. The current research investigates how hotels and tourism

A

ESLT 3 PN e thowath the Iu'fj vafund m-commernve on their usiness glk.rf.'l’.

ordy: M-commeroe, ﬁnlpimﬂu; custenmers, infrastruciure, Ii'cfim)fllg.'(‘:'rn'('lllrrﬁl'l'{\'l's.
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Technological face of India is changing rapidly. Things
bocnmc faster and casier 1o aceess. Everything is
"hblcnn the internet platform. Whatever we used to do
1_.:!! and physical platforms is just replaced with

et All the activiies relaied 10 vemmiere means
= ae purr:h..'l!q:i.'-l'gu-mh;lmimn ices whichweusedtodo
cally that we do by just a click at our own respective
Commerce is buying and selling of goods and
 apamst money. When we prefix word mobile with
srce and make it mobile commerce things remain the
eTl‘:l' buying and selling but instead of manual
ﬂl@ﬂ\ commercial activibies are performed on

end applications like epurse, Bill Payment, Prepaid Top up
Vouchers, Vending Machine operation, ¢ Governance and
many more thirnd panty applications being offered by
various organizalions | aggregators | financial institules
and teleos, The retail market is ready for implementation of
such solutions. M-Commerce Platform carries transactions
which are initinted by POS Terminals, Mebile Phongs,
GSM / CDMA cnabled applications, 1o backend systems
and vice-versa. In the past technology had a major impact
in helping banks service their customers with the
introduction of Internet banking. Internet Banking helped
anytime and anywhere access o their banks, Customers
could check their accoumt details, pettheir bank statements,
perform transactions Like transferring money to other
accounts and pay their balls, make other payments in the
comfont of their homes and offices.
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-.:'. oy Abstract ‘

E-CRAM don'tneed o describe the wond E-CRM actially means. b todkey's world E-CRA iy a common l
aspect for anv business development for a long term goin. The wond E-CRM imdicanes electoonic customer
relationship management whiel means hamdling the customer care via elecronte modv of medimm. Customer
svelationship ianagement is a life of any wpeeming bresdress. A longe termvlation with a elicat or o customer con
entance better value for vour business development aned long term growth for decades. Electronic customer
relattonship maragement plavs an essential mole w todays world where every ihink ov diggital aned or onlue pide
starting from gooceries to shopping and from shopping to online services und from onfine services fosolving thew
quires and problems via elecrromic medium of maode or channel, In odiy's workd without e-cem one cannnt Sull
fichd the demand of the market and customer needs on a large scale. To kevp business furnishing and rimning in

the eviernal murket environment the maintenance of the E-CRM and wntderstanding the concept of business
CHV N IS very importanl.

Keywords: CRAL E-CRM, Customer. Rencfits, Business.

Introduction

‘The Imtemet has changed many aspects of our living today
including the way we communicate which has profound

impact on our sicicty. This will continue 1o persuade the

system that focuses on identifying the Joopholes ol the
business as well as the customer and rebuilds a good image
in the market for hetier opportunitics and successful
ereation of the customer kayalty and honesty in husinexs

L
H
Business to sell their product in the market but also how 1o environment both internally and externally. 1t aims 1o !
| enpage the client or customer for alongertermand years o sustain the interest of the customer for a Tonger period of
lh' come. F-CRM enhances the salue of the customr and their time. 1t 1akes utmont care for profitable relation in the
¢ “behaviour, The main objective ol the c=CRAM is to develop corporate 1L provides eflicient and convenient way o
loyalty and repeat buy ing c-crm is a tool that builds good analysis their elient while providing cfficient and quality
" rapport with the customer 1t is a srategic approach for the service. The purpose of e-crm s to retention the -:u«tnn'!n
* custamer needs. Development and it also enhance valuefor by serving theminan easiest way, E-CRM creates potential
the business and alsa improves sharchokder value, lNisa  and furmer customer. It is a well-sinctured and automated
3 TMPACT FACTOR SIIF 2022 (H.6tH) P
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ELRM n Business

abaove contem 4
Sl ran “T:]l:::ﬂ'n clearly stted that L-CRM is Farsy check out proc
? L R
structured plan. Iy c:.:?'tr-::m“‘::" alsoavery wellplan 6 ruslmncrm!’mﬂF:lnm.m! history
A 10U 3¢ - : il
business with formed alignmwen. voacivities of the 17 createetlicient work provesses

The following are the benefis of E-CRM 6) Automation

15

— ﬁmmrwwm'“:

I, Fasyioasses Telemarkcuing
b
2 Improvein mamtaining system ; I"".l{."\-l[r:\ :
1. Recordmaintenance 2 I?IMt i : :
4. Operates 24* Tviaonline B i i
5. Customerprivacy 5. Leadtrackimg and respuiise
| : oy and secunty maintain 6. Upporiumty management
6, Builieustomer relaton 7. Quotesand order configuration
7. Systematic Approach X Iehiverning of messages
K. TimeSaving The following Diagram shows the Funcuenmg of the k-
9,  Create healthy bound with Customer CRAL i each part ol the € Jrpamizabion. |
10,  Inbuihsofiware with self-auto generate system ool Conclusion .
11, Hetams the customer Withthe abave | ,\rll,uuliml it 1s cone luded that the 1-CRM i
12, Sustainable Growth i business plays a very imporiant ke, It moeniters the |
13, Workson Internet connection and Eaeels exarct and Tair view of the business and its curtomer lorelam |
14, Betlor customer senice, them Tor a longer penod of nme and 1o also build a loyal
HR customer associated with their organisanon |
F- CRM is an achive tool for the entire problem related to |
custumer sustainahle and gﬂlulhu{lhﬂ business, In taday’s | |'
world were Technalogy is at it peak O RM plays amapor l I
sole mot only in the Marketing Pusinexs but abo in the v
E-CRM SR i
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he retail indusiry Jod of e,
:;".&Is fuﬂ T::': ::. :,m:; during pandemic. As the pandemic went on for a fodrﬁi f:f .I'}u?{ hanged bisiness m el
;;;::;-jaur of customers (0 great extent. In (his study, the research intends to tn . f”dhr," s !ndrg!ﬂrsfo'. s
of the retail sector and also pehavioural changes which wc:ufd ﬁnﬁﬂiﬂéﬁ?ﬂﬁﬂs;‘mi@ ot of a num berof. m‘ bRl
v s pmakirng (P isey :

senathat remains (rue to uiar be gl e .-'nwg factors and most inclined calegor:

andextrinsic fuctors. The research aims fo study the contribui

Keywords: Marketing Mix. Pachaging, Retail Sector, Impulsive Buying Behaviour

e
Introduction industry is dominated by unorganised players, it increasss
A. Retail Industry inIndia the length of distribution chains leading to lesser margins 8t

As the nation advents from society advents from Society 4.0 ends. On other hand, organised retail is successful in
to 5.0, we witness innumerable and unbelicvable changes controlling inventories and reducing middlemen in
across various sectors yet India's Retail industry is grossly distribution chains. This allows organized players to offer
uno:_-gams.:d. Itis _c:uimaled that around 90% of the overall better discounts on a daily basis.
retail sector fal!s in the unorganised category. This creates The testimony to India's Retail sector is that every big .
scofll:: fnru';ganlscd jlnycrs in the long term to dominaic the corporate conglomerate in India is cntering this scctor
market and grow disproportionately for years to come aggressivel i i
: , : 1 y. that is, Tata Group with Star Bazaar and
lsndn-_ecl Tax rﬁfumﬁ'nntmduce_d in 2017 (Goods and Multiple E-commerce ventures, Reliance Group with its
rﬁmﬂm’::::ﬁ:::! l‘a_ln'lula:i:rgamwdrcmjlandlimilscopc Reliance Retail Subsidiary, Trends Stores, Aditya Birla
4 ail in Indi 4
. : with more stores. Emerge has
With such prospects, it is imporant for existin; i i - e 4ol E—cummerﬂmﬂne t
- " g retail consolida i i
companies to draw a long-term plan to overcome yen:I sl S ﬂfﬂfgﬂnliﬂd D gmwlfl 3

challenges, Anot Lot o .
2 her obscrvation is that, while the retail B. Marketing mix in dynamic business Environment
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Graph I Gender-wise Impulshe Buylsg Behaviour:
Gender based Impalsive Paying Decision

o]

Fernale

mvs ENo
e

s that females are more inclined towards
making though the figure that
the malcs, 100, o some xtent, make unplanned purchases-
This analysis is based on the population of a rural oW of
Palghar which shows the general tendency of people. AS
<od to sub-urban areas and cities where the majority of
pnpulaﬁmbuﬁcmiﬂmllyﬂ some point or the other, here
there is ml!umrlialpopumicngﬂing;yinstﬂwutnd
Graph 2: Facters influenclag Impalslve Buylng Behaviour:

Factons ifuenting imputiinvg Buying Behasios

Ak

The study impl
impulsive buying decision

0 —

ttractive ; :
. 5 marketing m!

Lo et Ieamotons ke Dpeweeis ety At Futageg
ey TP [ F e e

The research focuses on four major factors influcncing

impulsive buying decision making:

I. LowCost: Ina rural town like Palghar, lowered cost of
product presumably induces unplanned purchases

3. Promotional Schemes: Various promotional schemes,
point of purchase advertisement oflén proves 10 be
useful and aftract the prospects, This proves to be

successful only when the promotional effort clearly
defines the idea and invokes the desire to purchase.

. Experimental Buying: The mellinial and Gen Z totally
is a believer of experimentation, whether its an FMCG,
a durable or any utility service. This faclor , in the
selecied area does not really contribute lowards

demographic
gml:rﬂlﬂfiﬂgw

packaging: Packsging. Ven though 2

x element, performs
functions of advertising 24 well. It not just
provides information, but also mz‘tiﬂ the buyer Jong
forit. Inmegmdy.mmme?xtem..lnfasn mw;ﬁ
the majority of the population still disagrees w

Same.
b o - ¥
The rural and urban population 8rc dizmcmﬁﬂ‘rwt:
when il comes 10 emotional and sensilive buy!ng
behaviour. The only factor that induces the rural population
is the cost factor and bow well it is promoted. l!:ﬂl means,
how well the utility of the product. This :{ﬂly!ts expl-s:m
the practical of people towards in-store buying.
The markcter may necd to adopt a distinctive spproach
which ismrr:rppuh’nsmhepupulaﬁon.
Limitations .
The study is limited to the rural town of Palghar district
The results are affected by several factors namely age,
place and psychological factors. The research is affected by
the researcher's bias. Apart from the existing dimensions,
there are more aspects to be covered for a more accurale

scp:‘.lriw

result.
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Abstract
Stress has become g common ferm in every organizotion and can occur due o several factors prevailing

in the industry. Employees working in different organizations need certain kinds of stress mitigating strategles 10
overcome the stress. Job stress is prevailing in every employee’s day-to-day life and it impacts their job
performance. Employees working in Educational institutions are among the group of employees under a grect
deal of stress due 1o many antecedents of stress. This study will deseribe common canses of siress for College
teachers and strategies to deal with the stress. The focus of the paper includes Stress management, Job stress and
various factors that cause teacher stress, and the coping strategies of siress for the teacher.

Keywords: Stress, Job Stress, Stress Management

expectations created stress among teachers. It cannot be
Research on college teachers has become @ matter of  denied that teaching is one of the stressful and noble
concern especially during the Covid 19 pandemic. In recent  professions in Today's economy. Teachers who are the
ys:m.lhmisutud}' increase in teacher stress. Teacher  backbone of the Education system and considered as
stress can be defined as experience by a teacher of  Nation Builders are the most stressed human resource in
unplcasant emotions, such as bumout, tension, frustration, cducational Institutions. They need to be innovators,
anger ctc resulting fromaspects of work asa teacher. Stress professional and perfect tomeet the demunds arising due 10
of people influenced by various persanal, environmental,  paradigm shifts in Education. Teachers have lo give better
structural factors efc. Management has 1o find out the  outcomesin the form of increasing employability, creating
causes and prevention strategies to mitigate {he stress  opportunities for stakeholders or their career planning. Itis
among their employees. Pandemic has created siressamong @ known fact that the stressfroe employees perform better in
the world economy. The more demand for techno savvy their joband stressed employees provide poor services. The
skills and to cater the needs of stakeholders to meet their  word strcss was derived from the Latin word” Stringer”

Introduction
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Abstraci
This research is based on the demonetization impact ont «mall scale industries. A descripiive study was

done by conducting several responses of 20 respondems within the area of Mumbai city: Demonetization
has gravely impacted on small scale industries, The legal meaning of demonetization is stoppage of
particular currency within the framework af the counlry. A suckdlen decision was taken by our former prime

minister for demonetization of R 500 and Rs. 1000 to be stopped as legal tenders. This gave

the huge impact in small scale industries in Mumbai city. As a resull. there was a sudden shortage af
hanks and ether financial institutions in A fumbai city. Due 1o its sudden change there was a rise in impact on
le indusiries were impacted

consumiers, there was shortage in cash transactions and also mast of the small sca
impacted various small indusiries which resulted some of

with huge losses in Mumbai city. This gravely

businesses fo close down. On the other note if was a greater move by our governmen!, for future benefit on Inclian
economy and also it has definitely influence many shopkcepers. consumers for using plastic moncy in the long
run and for future benefit. This resulted greater impoct in the economy. This paper also shows how much

problems has been faced by shopkeepers, how their business gets affected

Keywords: Demonetization, legal tenders, gravely impact, plastic money, econamic system

then second time it was demonetized in 1978 and third time

Intreduction

Demonetization means 3 currency change in a panticular it was demonetized in 2016 by our former Modi

cconomy toimplement cashless system in India, it allows Lo government. As pet the survey done by RBl itis said that at
pile of cash |east 99% of noles came back in the banking system which

curb terrorism and pay taxes for unaccounted

This drastic step has hugely gave an impact in our ceonomy helped the Modi govemment to decentralize all black
for the betierment of fulure . Demonctization has greatly money in the market and 1o inject new implementcd
helped in sudden change in buying patlerns of the currency of Rs. 2000 and Rs500 in the market. Most of the
consumers. The curmency was first demaonetized in 1946 businesses placed there boards of requests of using their E-
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Demonetization 1
Mpact on Small Scale Businesses in Mumbai City:
< A Study

3

4,

effect of demonctization? HO

{ﬂ;ﬂcr the effect of demonetization did you face an
issues on your businesses? HO =
Did you face any issue in financial transactions after
demonctization in Mumbai City? H1

Findings of the Study

90% of the respondents said yes that it has greatly
impacted on small scale industrics in Mumbai city and
10% said po that it has not impacted small scale
businesses.
70% of the respondents said they disagreed, as there
were no positive effects of demonetization on their
businesses, whereas 30% of the respondents strongly
agreed with the positive cffect of demonetization on
their small business.
66% of the respondents said no that they did not face
any issucs in their busincsscs, whereas 34% of the
respondents said yes that they faced issues in their
businesses.
89% of the respondents said yes that they face issues
in finance after implementation of demonetization,
whereas 11% of the mspondunsnidmlhtﬂmrdid
not facc any issucs in financial transactions after
irmlﬁnﬂ'lmionnfdcmonﬂinlhm

FigureNo.l

Srady
. Opmion umﬂmﬁmﬂ

Testing of Hypothesis

As per the T-test g

(P<=0.05) lghﬁlm:}tw i8 less than 0.05
shows that thereis nmrmmm;“w Le it
:rmllmleindlmduinmmmci; O
Conclusion :

As pcrﬂ'lc result ufhjpull!uil it shows that there is an
crucial impact of demonetization in Mumbai city as far
the rescarch is concemed Due to this impact many
institution has faced {inancial problems after effect of
demonctization this measures were duly taken in order
to curb black money , corruption, and fake notes that has
been circulating all over years as duc to this decisions
were made to demonetize legal tenders which led to
smooth functioning of the economy. This gave a positive
impact in our cconomy and also benefited to curb
financial problems inthe economy.
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Abstract

The Concept of Takaful emanated from the mutual interests of individuals during the industrial era of the
early 20th century. The number of poor having some sort of micro insurance is 80 million. The percentage of poor
in India and china having insurance cover is just 3 per cent and in Africa it is worst i.e., just 0.3 per cent. At
present, the mumber of poorest countries having no insurance cover globally is 23 out of 100 one.
Demographicaily mast of them belong 1o low income group. In addition, social awareness of the importance of
insurance is fairly low. This paper emphasizes that efforts must still be made to educate the public about Istamic
insurance in order for them to assess the protection they can provide. The elements of interest, gambling and
uncertainty are there in traditional form of insurance but not acceptable in shariah law.

There was concern among Muslims about the inconsistency between traditional banks and insurance
that comply with Islamic law. This has created a new industry called Takaful that provides risk and savings
products to 1.6 billion Muslims worldwide. One of the biggest problems facing the Takaful industry is the
misconception that it is Muslim only. Takaful's products appealed to the non-Muslim community despite obvious
religious and cultural differences. However, the interest of non-Muslims and support from Muslims was not
enough fo rulse awareness and growth in Takaful and what it has to offer. 11 is this luck of awareness that is one of
the biggest challenges to the development and growth of national and global industry.

Keywords: Traditional insurance, gambling, interest, Takaful, insurance, kafal.
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takaful over conventional insurance. We will be discussing IoMmhm.-'_ alone but non-Muslims as well. xﬁm m;
conventional modcl of insurance first and Takaful model :lcnrcthlnlswﬂntm be marketed to

will be discussed later on. Following the discussion of these
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R

Abstract |
Corporate Social Responsibiliny (CSR) is related to a company ar a company o serategy To do fnexiness i
< the importanee of CSR.

ant erhical, social and supportive way Community for development. This article analy=e :
Some theories in literature. Three theories, utilitarians, Supported by CSR management ard relationship theory.
research by other scientists Areas can be used to indicate that the cause is C: SR A globalized pusiness world that
doesn't know the borders. CSR continues o gro w in importance, Good result. Next, this article describes the rofe
afC5R in commentily development. The frue lopic of CSR is to see il impacton sociely socially. Ecolegically and
cconomically. The ability requi red of CSR managers I was ana Iyzed to better understarnd the practical aspects of

CSR. Finally, I will explain the conclusions and thelr impacion, fiture research.

Keywords: Corporate social responsibilin: community development, compeienciles of CSR managess., mulrinational
corporalions, corporafe-socicly relations.

Introduction their families, as well as communiti 4
Today's CSR (also known as Corporate Responsibility,  whole. CSR refers 10 a strategy in “f:i ;:“i 22?:-1: as a
Corporate Citizenship, and ﬂﬁpmsibility}. Business and company operales in an ethical and socially ?_ﬂ}'d?r
comerate social opportunities) is a concept that corpormte manner. CSR includes community f-'“l]nburnt;:' Tien 'y
organizations take imto account profits. Society by being investment, building relationships with rmi sacial
responsible for the impact of ils activities on cuslomers, customers and their families, and en?l:n‘oycc_s.
suppliers, employces, sharcholders, communilics, other environmental and sustainability activities mﬂ ging in
ctakeholders and their environment. This effort shows that this article is to analyze three CSR m"ﬂ u”_l’uf!ﬂm_e afl
orpanizations must ke voluntary iniliatives to comply business-related. and relational, in 'll‘.'l'r[l 'mﬂm“sﬂ_!.
with the 1aw and imprmve the well_heing nfemployess and importanca and practieal focns. These crnune':il‘u;;o::?lr
B Le]

Nawayat Nagar,
Sopara, Tal. Vasai,
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Sustamabnhty of Housing Finance Companics in India

A. E. Kalsckar ¢ Shaikh Irshad Waji
: olle rshad Wajid
ge of Commerce & Management, Nawayat Nagar, Burhan Chowk, Nallasopara West, India
ABSTRACT

Financi e g e
Sustain:lt:liuf;:':fzﬁgxinl: gELqL“ESID“dGI?pensab]y to E:chim'c more sustainable future for all and to accomplli:lsh
SDG's are a collecti e ( : §). The SDG's were ldwcl:}ped in tht:' post-Z.OIlS development :_1gc-n a.
el ollection of 17 interlinked global goals set up in 2015 by the United Nations General Assembly.
* mu..cm:l sustainability of corporation/companies is utmost important for any country in order to support
a“CUmP]l§|]Ing SDG's. Financial sustainability can be achieved by the companies if they take care of (1)
Accessibility to capital (2) Profitability (3) Reporting and (4) Planning. Under this research paper Financial
Sustainability of housing finance companies in India is studied and researcher has tried to show the ﬁnlcmcml
sustainability of housing finance companies in India. To study financial sustainability researcher has considered
various ratios of selected sample housing finance companies and tries to analyse that housing ﬁﬂﬂI{CC companies
are financial sustainable or not. For studying financial sustainability following ratios are studies Per Share
Ratios, Margin Ratios, Return Ratios, Liquidity Ratios, Leverage Ratios Turnover Ratios, Growth Ratios,
Valuation Ratios. Researcher has considered 5 years for the study period that is from 2017-2021. SamF{c
housing finance companies are taken on the basis of market capitalization. Top 10 hpusmg finance companies
are considered on the basis of market capitalization value. It is found that many housing finance companies arc
financial sustainable on the basis of selected ratios for the study period.

Keywaords: Financial Sustainability, Housing Finance Companies, Financial Ratios

1. INTRODUCTION . . i
Housing sector boost the economy because of its linkages to many other sectors directly. Government a:wi;}:.
tries to push housing sector 1o have accessibility of house to all in the econumyland this 1sector also helps to
achieve few SDG's. Housing finance companies are playing very important role in financial system. financial
custainability of housing finance companies leads to financial _sustainabi]ny of jwhole ﬁtfanmal system of a
country. In India we have various regulatory bodies regulaur_lgl and cont_m[lmg_ ho_usmg ﬁnapce sector.
Regulatory and controlling bodies like RBI, NHB are framing policies and _gwlng_guldcllnes from time to time
to smooth running to this sector. There are many Housing Finance companics which comes und_cr the category
of Non-Banking Financial Companies (NBFC's). Many housing finance companies are listed on stqck
exchanges. These housing finance companies provides finance to the individual and dcv:_lapcrs for housing
sector. Growth of Housing finance companies means growth of housing sector and ultimately gmwlhlul‘
economy therefor these companies must always be financial viable and sustc_iinablc. susla_u‘mhiht}' of 'hnusmg
finance companies can be understood with their business strategy, planning, accessibility to capital and
profitability. Financial sustainability of companies can be explained tl}fough their financial performance of past
years' financial data. Leverage ratio, turnover ratio, profitability ratio, growth ratio, valuation ration, Margin
ratio etc. can help to understand the sustaina bility of any commercial organisations.

2. REVIEW OF LITERATURE

Maheshwari. S. (2010), have assessed “Financial Performance of Paper Industry in India™ for 10 (ten) years
from 1997-08 to 2006-07. Ratio analysis, Trend Analysis etc. financial analysis methods were used for the
study. Altman’s Z score model was used for analysing the financial strength of the firm, which revealed that
financial health of certain paper corporations falls in unhealthy sector. Similarly, it was perceived from the
study that there is a undesirable association amongst the inventory turnover ratio (ITR) and debtor turnover ratio
(DTR). Pratibha P. K., C. Krishnan (2018), has analysed the financial processes of Housing Finance
Companies and schedule commercial banks in India and estimated their reasonable progress. The HFC's have
augmented in number from 46 establishments in 2004-2005 to 71 establishments in 2015-2016.Also, the
number of housing loans allowance given by Schedule commercial banks and Housing Finance Companies
have increased. Numerically, Commercial banks have condensed in terms of market shares when linked with
HFC's.RBI Bulletin (2007), examined the performance of 1064 Government public limited establishments

during 2005- 06 reliant on on their inspected yearly report closed during april 2005 1o march 2006. The

solidified significances of the analysis uncovered constant enhancement in the performance of the corporations

saw with development in sales, assessments of production, gross profit after tax, profits reserved and net worth

in 2005-06 when compared with 2004-05. Batra, Vibha (2009), scrutinized the expansion implications in the
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